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1 - Client Information 
 

Dr Cerny is a local dental practice is a Johannesburg suburb. 

Business Name: Dr Aleksandra Cerny 

Contact Phone No: 011 465 6686 

Contact Email Address: Aleksandra@drcerny.co.za 

Website Address: www.drcerny.co.za 

 

2 - Company profile 
 

Dr Cerny owns a dental practice in Lonehill, Sandton, South Africa. She provides 

numerous dental 

services such as: 

• Restorative dentistry 

• Prosthetics 

• Pedodontics 

• Oral Surgery 

• Dental Implants 

• Cosmetic dentistry 

• Endodontics 

• Periodontology 

• Oral Hygiene 

 

3 - Business situation 
 

Most dentist face the same problems when marketing their businesses and Dr Cerny 

was no different. 

 

Dentists rely on “word of mouth” referral and Dr Cerny’s business was 100% word of 

mouth. 

 

Dr Cerny’s husband recommended WSI to her as we had just completed his company’s 

website. 

 

They were impressed but apprehensive about using a website and search engine 

marketing for 

their business. 

 

‘We had a website but had not received any queries in the 2 years of creating it. WSI 

showed us example reports of some of their customer successes and convinced us to 

build a new website that was search engine friendly” said Dr Cerny. 



4 - Technical Situation 

 

WSI evaluated Dr Cerny’s current website and found it to be a “framed based” website 

which did not feature on search engines. In fact the website was invisible to Google. 

 

We recommended creating a new website and apply our search engine essentials 

package to the website to ensure that it gets indexed by search engines. 

 

“WSI were so confident that they would generate interested traffic to our website and 

provided us a monthly Internet marketing solution that included the cost of the website 

build.” This made it attractive to us as we would get an entire solution right from the 

beginning. 

 

The website would have forms from which customers could book their appointments. 



5 - Solution 

 

WSI create a website with separate web pages for each of the dental services that Dr 

Cerny provided. Each of these pages were optimized using information that we 

identified from our keyword research. 

 

From the start we implemented a Google Pay Per Click campaign in order to achieve 

immediate results. We submitted the website to various Internet directories and wrote 

and submitted ads to a number of busy Internet classifieds websites. 

 

We then started a link building campaign and created some specific blog links which 

rapidly increased the search engine positions for Dr Cerny’s services. 

 

We provide web analytics and from our interpretation we created a number of specific 

landing pages that further increased website traffic. 

 

We used blogs, classified websites, directories and search engine marketing to promote 

the website.  

 

Our efforts resulted in obtaining the first 9 of 11 positions in Google for her practice 

“Lonehill dentist 



6 - Business Solution 

 

Dr Cerny received immediate results and in the first week received 9 online bookings. At 

the end of the first month 21 bookings were made directly from the website, all of 

which came from search engine traffic. 

 

On average a new client has three appointments and the average revenue value is $300. 

 

The website is 6 months old now and has generated 150 new clients with an average 

number of 450 appointments. 

 

The 6 months revenue value from the website is $45,000. 

 

The website cost over the 6 month period was $1,200 thus resulting in return on 

investment of 3,750% 

 

Dr Cerny has also received around 20 International clients who had dental treatment 

while visiting South Africa. 

 

Our future plans are to create a number of tourist web pages to target the International 

market. 

 

Dr Cerny is now considering opening up another practice based on the new business 

achieved. 

 

7 - Strategies that WSI used 
 

WSI used the following Internet Marketing strategies: 

 

• Website with search engine essentials to ensure a search engine friendly website 

• Search engine optimized content to achieve search engine positioning 

• Paid search marketing using Google PPC 

• Directory submissions both local and international 

• Posted advertising in busy classifieds web sites 

• Created focused blog links to the website 



8 - Examples of creative used 

SEO Optimized copy for the keywords “Zoom teeth whitening” 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

PPC landing pages 

 

 

 
 



Blog posts using focused keyword links to improve search 

engine rankings 

 

 



Ads placed in classifieds websites 

 
 



Search engine positions achieved for keyword phrase 

“Lonehill dentist” 

Achieved 8 of the top 10 Google positions 

 


